THE BANKS ASSOCIATION OF TURKEY 

PRINCIPLES AND CONDITIONS GOVERNING

ADVERTISEMENTS AND PROMOTIONS OF MEMBER BANKS 

OF THE BANKS ASSOCIATION OF TURKEY *
Scope
Article l – Advertisements, promotions and publicities of the member banks through all and any communication means such as radios, televisions, films, printed media, internet, and advertising boards or in any way whatsoever can not be in contradiction with the principles and conditions specified under this Regulation prepared by the Banks Association of Turkey in accordance with Article 80 of Banking Law No. 5411.  

Limit for Advertisement Spending 
Article 2 – Member banks are free to determine the total sum of their advertisement and publicity spending they will make inside or outside Turkey.
Principles to be Complied in Advertisements and Publicities
Article 3 - 1. The advertisements and publicities to be made by the member banks can not be of a character to cause unfair competition between banks. Advertisements and publicities degrading and humiliating other banks, and inspiring doubts about their financial strength, though indirectly through implications, are not allowed to be made by any member bank.
2. Advertisements and publicities of the member banks can not contain any statements and visuals that hurt the standing of the banking sector in general or that may create doubts about the wholesome management of the banks.
3. Advertisements and publicities to be published by the member banks should be of a character that promotes the relevant bank and the services and financial products offered by it. It is a fundamental principle that these advertisements and publicities should be in conformance with the laws and the basic moral principles, and that they should contain accurate information. Banks are in no way allowed to make any advertisements or publicities that deceive and mistake their customers and the consumers or exploit the insufficiency of their experiences or knowledge on the subject. 
4. Banks’ advertisements and publicities may contain statements regarding the top listing of banks on condition of their standing on exact figures and being proven by valid documents. However, such statements and expressions can not target other banks; they can not be of a character that degrades other banks, causes material losses on their parts or inspires an impression that the safety of deposits exists only at a handful of banks in Turkey. 

5. Banks’ advertisements and publicities can not make use of statements and visuals that may inspire the impression that any one bank is more reliable than others. 
6. Banks’ advertisements and publicities can not contain any top listing of banks in Turkey according to whatsoever criterion. However, banks which are included to the top lists prepared by international organizations, institutions and media organs can make advertisements and publicities reflecting only their own status. Banks making such advertisements are obliged to quote their sources in their advertisements. 
7. Numeric data to be used in advertisements and publicities regarding the country’s economy, the banking sector, and the relevant bank are obliged to be published or authorized by competent authorities. 
8. Interest rates to be applied to the deposits by depositary banks should be given as annual, gross and simple interests in order to allow depositors to make comparisons between banks. It should be expressly underlined that the interest rate that is used in the advertisement or publicity is annual interest rate, if monthly, three-monthly or six-monthly deposits are in question. Simple and compound interest rates are shown with equal highlights, if the advertisement or publicity shows compound rate too. 
9.
Advertisements and publicities regarding the interest rates to apply to the loans are also subject to the above-given provision. 
10. If banks introduce a difference in whatsoever way (insurance, free cash transfers, custody of  the securities, etc.) to their customers depending on the services they receive from that bank; advertisements and publicities for such difference have to show the type, amount and rate of such difference, and conditions for benefiting such difference clearly and in a way that will not lead to any misunderstanding. 
Supervision
Article 4- All advertisements and publicities to be made by member banks have to be in conformance with the principles provided under Article 3. The Banks Association of Turkey shall assess all written applications made to it in its meeting of Board of Directors regarding the contradiction of any advertisement and publicity with these principles. The Association shall warn the relevant bank in writing, or with other means in urgent cases, provided that any advertisement or activity is found to be in noncompliance with the principles provided under this Regulation as a result of this assessment. The subject bank is obliged to abide by the request under such warning, and to suspend or remove the subject advertisement and publicity.
Sanctions to be Imposed in Cases of Non-Compliance with the Professional Compensation Decision
Article 5- In case the bank, found to make advertisement and publicity in contradiction with the principles, insists on its attitude despite the warning duly served to it,  the Board of Directors of the Association resolves for imposition of the administrational fine stipulated under Article 81 of the Banking Law based on the violation of professional compensation decision. Provisions of the Law for Protection of Consumers No. 4077 shall be reserved during the implementation of this Article. 
Repealed Regulation
Article 6 – The Banks Association of Turkey Communiqué No. 1002 dated 14.04.1997 regarding the principles and conditions that govern the advertisements and publicities of banks has been repealed by the Decision No.70 of the Board of Directors of the Association taken in its meeting dated July 26, 2006.
Effective Date
Article 7 – The provisions of the Regulation shall become effective on July 26, 2006. 
* Approved with the Banking Regulation and Supervision Board’s decision dated 15/06/ 2006, no. 1904.
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